For further information contact

From one century to the next,
without ingratiating ourselves to the times,
we provide an uninterrupted flow of information to contribute

to the sound development of an economic society.
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2012 Toyo Keizai On-line Website redesigned

2010 Company celebrates its 115th anniversary ¢ Digital Content Library begins sales
2009 iPhone/iPod touch apps for Kaisha Shikiho go on sale
2008 Diversity Management Award established ¢ Toyo Keizai On-line Website redesigned

2005 Company celebrates its 110th anniversary
2004 Sustainability Reporting Award established
2003 Toyo Keizai On-line Website begins service

1999 Weekly Toyo Keizai redesigned to an A4 format
1998 Green Reporting Award established

The Grea h0-Awaji mmz—ﬁﬁ 1995 1995 Company celebrates its 100th anniversary

Euro n Qmmﬁonl

Japan'’s bubble economy bursts ¢ Soviet Union dissolved, Commonwealth of Independent States formed 1 o 1991 Weekly Toyo Keizai publishes its 5,000th issue

East and West Germany unified 199 1990 Toyo Keizai Award established
Berlin Wall falls 1989

Japan National Railway privatized and split into seven railway companies ¢ Stock prices plunge on the New York Stock Exchange 1987

Plaza >9mm3® 1985
“x 1981 Begins database business full-scale

1980 Ishibashi Tanzan Award established

1987 The article, “Land Prices Inflated by the Bubble,” runs in the Weekly Toyo Keizai

1984 Takahashi Kamekichi Memorial Award established

1974 The English language Japan Company Handbook launched

Yen moves to floating rate system ¢ The first Oil m:oAawm

Agreement signed on the return of Okinawa to Japan 1
Japan World Exposition held 197 o

The Beatles arrive in Japan 1966

Vietnam War intensi 1965
Tokyo Olympic Games ¢ Japan joins the O IIQ@A

Soviet Union, U.S. make first successful manned space flight AMX 1961 Toyo Keizai Shimpo was renamed Weekly Toyo Keizai

Tokyo Tower completed 1958

Tanzan Ishibashi forms cabinet 1956

Television broadcasts begins in _mn%wM

Establishment of the Tokyo Stock Exchange and three other securities markets 1949

Promulgation of the Constitution of Japan 1946

1937 Nagoya branch established
1936 Kaisha Shikiho launched

1934 English monthly magazine The ORIENTAL ECONOMIST launched

Outbreak of Great Depression 1929

1926 Toyo Keizai Shimpo changes name to Weekly Toyo Keizai Shimpo

1924 Tanzan Ishibashi becomes Managing Editor of Toyo Keizai Shimpo

m Great Kanto Earthqua (1884 - 1973, later Japan’s 55th prime minister)
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Trans-Siberian Railway begins construction 1
First House of Representatives election , First Imperial Diet session 189
Promulgation of the Meiji Constitution # Paris Exhibition 1889
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OData on our readers / business

Solid support from those at the management
level who are in a decision-making position

. . . Why do you read
(question) We asked our readers about their business life Q- the Weekly Toyo Keizai ? *

(Multiple answer)

Ye¢The mark denotes the tally from the 1,077 respondents (75.3% of the total) that said they either worked for a company or self-owned business

Do you play a role
in the decision making process ? *

No answer 2.3%W

Helps in my work

Q2. What type of work do you do ? * Qs3.

> A little over 20% said management in general,

Q1. What is your business position ? *
Good selection of features

No answer 1.7%
Other 3.8%
Part-time worker 0.1%
Temporary staff 2.3%

Reliable source of information

followed by Sales and Distribution, Finance and Accounting

Management in general

Helps improve my skills

In-depth serial stories, column 22.7%
: Abundant investment information 9
Professional glr"easlil;:lrgml Sales and Distribution 18.5% e
2.0% 12.4% ’ Do not participate Unique data analysis 12.8%
Finance and Accounting 8.39% 11.5% Other 7
Other Design, Research and Development 8.0% No answer | 19y
executive officer '
Planning, Survey and Marketing 7.49%
Professional o ey
Generallsian 55.8% held management- 7.1% In a position More than half, or 64.3% ad:;';';"
20.2% level positions and were Division General and Legal affairs 6.0% {r?f(c)?ru'\eacttion said they participated in ’
responsible for leading the s informationsystem [l 21.8% the decision-making Q5 How do you utilize
ureau 4% . . .0 W
f)
company manager, Manufacturingand [, process the Weekly Toyo Keizai *
Division Production management 0% (Multiple answer)

manager
12.5% Labor and Personnel 2.4%

To entich my knowledge

guperviso# 5 Purchasing and Logistics 5 14,
enior staff member 7
- Advertising, Publicity and IR | 1 4o, In a position to consider or make a proposal to make decisions at work 36.7%

Sub-manager,
Section manager Other

20.0% 4.6%
No answer 2.3%

on specific products or services
26.0% To gain investment information

As a source of conversation topic
with business clients

Source of information on products

22.7%

and services for personal purchase 11.9%
Source of data for conferences and reports 9.29%
Data to plan
and draw up new projects 8.2%
Other 3.9%

No answer (.1%

®Data on our readers / basics

[Age] [ Sex] [ Profession ] Q6. Company capitalization ™ Q7. Company sales ™ Q8. Number of employees ™

No answer 1.8% No answer 1.3%
0y
Uil 2 @ W Noanswer ]'6%7 Housewife or House husbando(ggg/; S'M)W W No answer 5.3%7 No answer 6.3%7 No answer S.O%T
20s Women Student 2.4% 1 Other
7.9% 8.2% Part-time worker Other 7%
Unemployed, Under
Overwhelmingly Pensioners Company employee Under ;gg rilien [N ~ vide range of
9 A 42.5% h 100 s N
Decision-making men, but noteworthy ol and those self- 50 million 5% had a 13.1% 29.5% had sales of firms from small,

age group tops list

2 Who are the readers of the Weekly Toyo Keizai ?

that nearly 10%
composed of women

employed together
account for 70%

capitalization of
over 1 billion yen

N
Under 0 billionyen

yen
21.1%

over 100 billion yen

Under
500 million

76 ]
0% 1 illion yen
Men 90.2% Company employee 100 million yen 5.0% o0 y!
65.0% 7.5% Under gk : Under 1,000
5 billion yen 1 billion yen 22.3%
7.0%

5.2% Under 10 billion yen 5.4%

Under 5 billion yen 84%

Who are the readers of the Weekly Toyo Keizai ?

292% medium-sized
companies to large
corporations

3
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OData on our readers / assets
High-income,
well-off individuals with purchasing power

(uestion) We asked our readers about their assets

What is your total annual

. . 9
Q9. What is your annual income ? QIlo0. household income ?

Over 50 million yen 0.3% Over 50 million yen 0.9%

Under 50 million yen 1.3% Under 50 million yen 1.1%
No answerO.S%W Under 30 millionyen 2.3% No answer H%W Under 30 million yen 4.5%
Under
20 million
5y9e°;1 Under Under
Under . 5 million yen 20 million yen
5 million yen 16.0% 9.2%
25.2%

Under
15 million yen

19.1%

28.9% were from the 40.8% have an income of

Under s
well—off.class and had an 7 million yen over 10 million yen, the .
annual income of over 10 16.0% average was 11.275 million 15 million yen
million yen yen 25.1%
Under
7 million yen
19.0%
Under Under
10 million yen 10 million yen
25.9% 26.0%

Domestcstocks
ivestment usts,ETF

Foreign currency savings/deposits

20.1%
Yen deposits 173%
Gold, Platinum 14.1%
Foreign stocks 12.3% Q13 What type of asset management do you do
Bonds 1160 " or are you interested in ?
. (Multiple answer)
Japan real estate investment trusts 9.0%
Foreign exchange 5.9% - Domestic stocks top the list followed by Investment trusts,
Variable annuity insurance Ao ETF, Foreign currency savings/deposits
: 2¢In order of strong interest
No answer 5.00%

Who are the readers of the Weekly Toyo Keizai ?

Q11. What is your household savings ?

No answer 2.2%W

Under 5 million yen
21.5%

How much money are you free
" to spend a month ?

Q12

No answer 1.0%

No free money to spend 0.4% W

Under 30,000 yen
12.0%

son

o
Under 100,000-
50 million 150,000 yen
yen 10.3%
12.8%
26.1% had savings of over
30 million yen, the average gg:ggg_yen The average was 95,000 yen
was 26.055 million yen 24.8%
Under 70,000-
10 million yen 100'300 YA
19.5% 20.7%
Under 20 million yen
17.7%
How often do you travel Which class do you use What is your
Q14. " o Q15. o Q16. . . o
overseas in a year ? when you fly ? main credit card ?
First 0.8% No answer 2.2% Platinum 3.3%

No answer 3.1%7

Not at all 29.2%

45.0%

The majority travel
overseas more than

Business

No answer 14.7%

First class and business

Other 3,9%7 W i

Many hold high-status

class account for 15.5% cards
once a year
Economy e 160.2%
55.3% enera .270

3-4times 6.6%
Over 5 times 4.0%

Who are the readers of the Weekly Toyo Keizai ?

Over 500,000 yen 2.0%
300,000-500,000 yen 2.7%
200,000-300,000 yen 4.0%
150,000-
200,000

5



OData on our readers / personal interest

Ambitious and active,
as well as eager to live a full private life

OHow analysts see the Weekly Toyo Keizai

Stock market professionals see the magazine
as a source of high-quality information

(Question) We asked our readers about their interests and advertisements (question) We asked analysts about how they see the Weekly Toyo Keizai

Q17 What self-development areas

Q18. What topics are you interested in ? Q1. How do you use the magazine ?

" are you interested in pursuing ?
(Multiple answer)

> Many ambitious and intellectually-motivated business people

(Multiple answer)

> Wide range of private interests

devetopment otice? |
self-development guides
andacgdemic ooks 54.1% Health

Attending management
e
Studying foreign languages

Attending study sessions,
coaching 16.7%

Taking correspondence courses 14.8%

Studying at college and
graduate schools 13.8%

Attending IT
and e-business seminars 11.3%

Working foran MBA 5.99
Other 7.1%

No answer 3.1%

Have you ever taken any action
Q19. after seeing an advertisement
in the Weekly Toyo Keizai ?

No answer 1.5%

Often

Never 15.2% 9.0%

For those whose answers
"""""""""" were either “sometimes” or
“often” to the above question;

Researching
information abut
products and services

Rarely
31.1%

43.2%

No answer 6%

Posted the attached postcard
asking for further information

8.3%
Visited the store 9.7%W

Phoned the advertiser 2.7%

How did you do the
research ?

Accessed .
the advertiser's website

Who are the readers of the Weekly Toyo Keizai ?

Travel

Books, Literature

Asset management

Food

Sports

Life after retirement
Music

Golf

Movies

Home, Renovation
Cars, Driving

Art

Outdoor life
Nursing care
Fashion

AV equipment
Other

No answer

28.2%

20.7%

17.6%

15.5%

14.8%

14.6%

14.1%

14.1%

13.3%

10.3%

9.0%

8.9%

8.8%

2.4%

0.2%

[ P2-6 Data on our readers, survey outline ]

How the survey was conducted: A two-page
questionnaire was included in the November
20, 2010 edition (on sale from November 15) of
the Weekly Toyo Keizai. We asked respondents to
send their answers by mailing an accompanying
postcard. There were a total of 1,430 valid
responses. The survey was held from November
15 to December 15, 2010. The survey was
designed by the Toyo Keizai Inc. The data was
collected by the Yoron Kagaku Kyokai. ¢ The
data was rounded off to one decimal place.

(Multiple answer)

> About 80% say they learn about industry trends, over half say they collect corporate information

Collect corporate data

Lear ncustytrencs

Information source
to forecast market direction

Gain general information
about the investment environment

Other

4.0%

12.0%

4.0%

Q2. What image do you have of the magazine?

Has social influence

@ economist interview

No 6.0%W

A reliable source of
information

(A valuable information source that offers clues)

The Weekly Toyo Keizai excels in focusing
on themes that link contemporary economic
matters with people’s daily life. It goes without
saying that it is a high-quality economic
magazine. But it’s value lies, not only in the
macroeconomic and company information
that it provides, but also for the distinctive
value-added point of view that it offers. All the
articles include trademark coverage by Toyo

[ P7 Analyst questionnaire, survey outline ]
How the survey was conducted: By post. Survey
target: Questionnaires were sent to 82 analysts
chosen by us that cover 27 business sectors
at the top 17 securities firms. There were 50
valid responses. The survey was held from
November 15 - December 15, 2010. The survey
was designed by Toyo Keizai Inc. The data was
collected by the Yoron Kagaku Kyokai. 3 The
data shown was rounded off to one decimal
place.

Yasunari Ueno, chief market economist at Mizuho Securities

Keizai reporters as well as comments from
outside experts. In addition, the magazine’s
tables and charts make the magazine worth
saving. It is an invaluable information medium.
The work of an economist requires making
a painstaking analysis and examination of
the facts. However, there is the danger of
becoming rigid as we closely monitor the world
of macroeconomics and markets. Reading

the Weekly Toyo Keizai helps us retain our
powers to think flexibly. It also throws light on
matters that we were unaware of as economists.
This enables us to form a fresh opinion and
a distinctive point of view. The Weekly Toyo
Keizai is a magazine that has provided me with
many clues, and I value and make use of it as an
important source of information.

profile ......... Born in 1963. Graduated from Sophia University Faculty of Humanities, Department of History. Entered Board of Audit of Japan in 1986. Entered Fuji Bank (current Mizuho
Bank) in 1988. Worked as a currency exchange dealer, and later as an economist for currency, money and bond markets. Has held the current position since 2000. Named No.1 in an
economist ranking by Nikkei Koshasai Joho for six years in a row (2002-2007). He was overall the top economist in a ranking of economists who made the most accurate forecasts in a study
conducted by Toyo Keizai Toukei Geppo (fiscal 2005). He was named top economist in a ranking by Nikkei Veritas (2011). He was appointed a member of the Ministry of Finance Budget
Bureau’s tax panel. He has written a number of books including "No End to Deflation" (published by Toyo Keizai Inc), "A Countdown to State Bankruptcy" (Asahi Shimbun Publications Inc)

Why analysts find it a source of information
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OComparing the 5 major business magazines

The Weekly Toyo Keizai has the solid support of
high-income readers economically well oft

(Question) We compared different business magazines* and their readers

> Weekly Toyo Keizai, Nikkei Business, Weekly Diamond, President, Weekly Economist

Q1. What is your personal annual income ?

> 16.4% say over 10 million yen, the average was 7.14 million yen

<‘o°j—‘r7\® TUnderSmllhon yen

1 \/‘\ ” Weekly Toyo Keizai 4169,

“eepe]

Average of the 5 major business magazines  44.2%

Q2

> 27% say over 10 million yen, the average was 9.21 million yen

ysin Under 5 million yen
* - o .
‘ 0.1 ) . Weekly Toyo Keizai | 7524
N S/ NS
‘2epe

Average of the 5 major business magazines 26.1%

Q3

What is the savings of your household ?

> 37.3% say over 10 million yen, the average was 21.84 million yen

N f—j\@m TUnder 5 million yen
o | o | ) - Weekly Toyo Keizai |90y
“2epe’

Average of the 5 major business magazines  34.4%

Q4. How much money are you free to spend each month ?

> The average was 77,000 yen

osing Under 30,000 yen
o No.l ) . Weekly Toyo Keizai 434
AR

“2ppe

Average of the 5 major business magazines 29.5%

TOver 5 million yen TOver 7 million yen

Over 7 millionyen
Over 10 million yen
Over 15 million yen

TNOt sure

234 4.2

FOverS million yen

243 10 oo L/EF

What is the annual income of your household ?

Over 10 million yen
Over 15 million yen
Over 20 million yen

TNot sure

210 19.2 75

225 225

' 76

Over 10 million yen

Over 20 million yen
Over 30 million yen
Over 50 million yen
Over 100 million yen
FOver 5 million yen TNOt sure
19.6 é 14.0

158 1120 171 165 147pATK

Over 70,000 yen
Over 100,000 yen
Over 150,000 yen
Over 200,000 yen
Over 500,000 yen
TOverSO,OOO yen TOver 50,000 yen TNot sure
285 17.8 $23
315 163 {105 1401 b [

24 13

The results of an outside organization’s survey on the Weekly Toyo Keizai

Q5. What is your business title ?

> The highest portion were those in the management level above sub-manager, or section manager

T General staff

Weekly Toyo Keizai 346y

Average of the 5 major business magazines  37.5%
Nikkei Business ' 36.7%

Weekly Diamond  137.7%

Q6. What are your areas of interest in business management ?

> No. 1in 7 areas

oIT strategy

Weekly
Toyo Keizai

Average of the 5 major
business magazines

Nikkei Business

Weekly Diamond

29.0%
33.0%
30.5%

# Marketing strategy

Weekly
Toyo Keizai

Average of the 5 major
business magazines

Nikkei Business

Weekly Diamond

27.7%
30.1%
29.6%

# Global strategy

Weekly
Toyo Keizai

Average of the 5 major
business magazines

Nikkei Business

Weekly Diamond

22.6%
26.4%
24.9%

# Compliance

Weekly
Toyo Keizai

Average of the 5 major
business magazines

Nikkei Business

Weekly Diamond

¢IFRS

Weekly
Toyo Keizai

Average of the 5 major
business magazines

Nikkei Business

Weekly Diamond

Weekly
Toyo Keizai

Average of the 5 major
business magazines

Nikkei Business

Weekly Diamond

Supervisor,

Senior staff
member

17.8

156

15.8

18.1

17.2%
19.3%
17.8%

12.1%
13.5%
15.6%

¢ Environmental CSR management

10.1%
12.7%
11.5%

—Sub-manager, Section manager

Division director, Bureau manager,
Division manager

Other executive officer

359

Chairman, President
Professional

Temporary staff

TOther

347 47

[ 6 o2 |49 174 [VICRER
s 33.1 &

(27 [o8 |61 |71 pEPEND
35.7

{103 Jo3 56 69 PLERIEE
321

(Multiple answer)

¢ Company location

Weekly
Toyo Keizai

Average of the 5 major
business magazines

Nikkei Business

Weekly Diamond

8.0%
7.7%
9.3%

#Reducing costs

Weekly
Toyo Keizai

Average of the 5 major
business magazines

Nikkei Business

Weekly Diamond

30.8%
35.1%
29.9%

¢ Personnel management

Weekly
Toyo Keizai

Average of the 5 major
business magazines

Nikkei Business

Weekly Diamond

25.9%
29.3%
28.3%

[ P8-9 Outside survey, survey outline ]

How the survey was conducted: Internet. The survey area: nationwide. Respondents were chosen from Video Research Ltd’s Internet monitors, employed male and female workers between
the ages of 20-70 years old(company salary workers and self-employed) who read the Weekly Toyo Keizai, Nikkei Business, Weekly Diamond, President and Weekly Economist. There were 552
valid responses. The survey was held between December 11-12, 2010. The data was collected by Video Research Ltd. 3The data was rounded off to one decimal place.

The results of an outside organization’s survey on the Weekly Toyo Keizai

9



OCross-media communication

An effective means of approaching
the targeted reader

Web)  BR P KR VE

<Magazine>

Not only do we provide improved cost
performance through the multiple use of

»
one information, the cross-section use of ﬁ “ V \‘
various medium helps increase and prolong :I:IJ i A wide variety of advertising space available
the period of exposure, thus widening the

[T R
distribution of information. Approaching Weeklv Tovo Keizai w e
y Toy o | et

readers in different age groups and linking I T J .
ragr— - ERmLead Eodeos FlooiE o o

to corporate websites also contribute to an Various designs for advertorials Position Features Pindveies | Giotave. £ 'Il'ﬂ'-_ﬂi"%l"-" bamh W .
uninterrupted flow of communication. < Made-to-order > X | eEmmaateei mume o »
Lt N L

Bisines I!r-cmmm & Politics e

Mes Cini! simonn
|l-ﬂHiMl‘"l"ld

¢ Business ASPECT ......... Beginning .....ccoevveviiiiiiiiiiiiiiiiiiniiiinnnns Opening page catches most attention l.,,;,,,_ e 5___, ‘

¢ BUSINESS CORE ......... (€M 000000000000000000600000C0CEB0OCE0BECCC00C0AE Coated paper used s i S T e AL LB T
) PR |- i i Y

#BRIDGE ..................... After the first feature story ..................... Space to follow the key st . iR ity
BRIDG pace to follow the key story T Do l,_,,,,:::‘_’,'._'“' :

( Standard ) e e e e e

............................................. Message from top leaders given in the first person http://toyokeizai.net/

<PDF> .................................... Focus on products and technology

An in-depth look of themes in an interview format

You can post an artic|e to ’interaction ....................................
your company website by oThe Vision ......cccceeuvenee ithi el [ I PPN An interview of leaders in a Q&A format

delig 2 L e ¢ BUSINESS WAVE ......... Inside back cover .. .. For corporations
<Oﬂ~ q t> ¢ CAMPUS WAVE ......... Inside back cover .......ccceveiieieneieienennnnn. For undergraduate and graduate students
prln

Articles can be made into <Spec1als>
offprints and used as data for o Serial

Mg actitis CEEEE %)) bf':iﬂﬁ"i”ﬂ?l ACFESR25DE g A—1)— (Mail Magazines)

# Special advertorial wE Advertisements can be sent using the Toyo Keizai

se On-line Mail Magazine which is posted every
Wednesday with updated information to
kal]r interested standard members of Toyo Keizai
Toyo Keizai :FIJ On-line.
(Seminars) menl
CREATE A S TRATEGHY - v N ARRATI VI

Toyo Keizai will provide full support in
planning seminars, inviting guests and the
overall management of seminars. Not only
can Toyo Keizai provide attractive speakers
that cannot be found elsewhere, it can also
target the clients you seek by drawing on its
vast customer database. You can readily
judge the success of the seminar by the
reaction of the participants. Details of the
seminar can be put together in a report and
published in Toyo Keizai’s medium, including
the Weekly Toyo Keizai . An offprint can also
be created.

In conjunction
with Toyo Keizai publications

(Multimedia)

Maximum use is made of the features
of our various medium to develop
advertisements that will reach our
diverse readers.

(Services included)

Advertisements can be included in the Weekly
Toyo Keizai mailed to our subscribers.
Advertisements can also be carried in LIVE, a
magazine sent to our subscribers.

(Customized publishing,
Company history;,
Communication tools>

We support corporate activities in various ways.

11

10 We are ready to provide various programs to meet all your needs



